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Philosophical Questions
Question 1
Notice and Consent also referred as Notice and Choice denotes to a current paradigm that secures free as well as informed consent to firms' online data collection and use practices; in this context, Notice refers to the presentation terms, while consent refers to the action that signifies the acceptance of terms. Consent is signified by pressing on the 'I Agree' button to use a specific site. In her transparency paradox for the notice and choice model, Nissenbaum described the ever-growing online business as a rigorous competitive market for information and allows individuals to engage freely with minimal interference by third parties like government regulators. According to her, the online environment is in great need of flexibility as well as an innovation that would allow maintenance of its growth.
Nissenbaum believed that the existence of a transparency paradox is the primary limitation of the notice and consent model. Generally, privacy policies are abstruse and have loopholes hence lacking an effective reference for an average user to understand how the information will be safe and, at the same time, be kept private. Nissenbaum's personal healthcare experience anecdote serves as a clear example of the limitation of the transparency paradox. She said that when she was told to sign a medical consent form relating to insurance on surgery, she signed it without reading the contents of the form because of the trust she had on her caretaker (Patricia, 2011).  
The message that Nissenbaum was trying to put across was that trust is the key prerequisite of notice and consent. In online privacy talk hosted by the Stanford Center for Internet and Society in 2011, Nissenbaum said, "Unless we build a sense of trust and great understanding in this relationship, we cannot rest everything on the concept of transparency and concept" (Patricia, 2011). The reason that the paradox does not undermine the possibility of consenting to medical procedures is the vast knowledge of social life, which could spark trust among the parties involved. 
Nissenbaum provided alternatives that could help in making informed consent when personal data is at stake. She argued that it is paramount to conduct a comparative evaluation aimed at assessing how transparency paradox affects the core values of autonomy and freedom. This calls for writing out clear substantive rules governing the flow of information in different cases (Patricia, 2011). In conclusion, trust is the core requirement that is required in genuine consent in medicine when personal data is involved. However, the organization should be responsible for protecting the patients' information. 









Question 2
In its primary meaning, moral agency denotes an individual with the ability to discern right from wrong and be held accountable for the consequences. Luciano Floridi created an ethical theory known as the information ethics that serve as the philosophical basis for the field of computer ethics. Computer ethics refers to an area of practical ethics involving the moral concerns in digital technologies as well as the use of computer systems. According to Florida (1999), the field of computer ethics has greatly suffered from the lack of an underlying ethical theory (macro ethics), that combines issues in this field as well as legitimize computer ethics as an important philosophical field (Floridi, 1999). 
In regard to the gateway algorithms, Floridi argues the information ethics as an original ethical theory with an independent standing of its possible application in relation to computer ethics. His criteria of moral agency diverge from most ethical theories. While most ethical theories tend to be agent oriented, information ethics is patient-oriented; that is a while, ethical theories focus on how moral agents should behave information ethics focus the question of which kind of things or objects should be considered as or qualify as moral patients. Moreover, information ethics focuses on how different classes of moral patients should be treated. In his definition of moral patient, Floridi took a radical perspective that everything that exists in the universe is a moral patient. This implies that everything that exists deserves some sought of respect (Floridi, 1999). In the context of information ethics, anything that exists is described as an information object. The principal moral argument of information ethics is that all information objects possess an intrinsic moral value, implying that they have an absolute moral worth of their own and hence worth moral consideration. In gateway algorithms like those applied in social media, they are kind of helpful and seems harmless to the end user since they help sift through content and providing relevant content instead of random posts. 
The fact that gateway algorithm regulates the content that the end customer accesses spring out the question of moral agency. Like Floridi argued on considering the gateway algorithms as moral agency, I find it the right way, that social sites and other internet services should filter what is right or wrong for the user. However, I believe there should be policies set to ensure that such moral agents do not cause harm to the end-users. If found in the wrong, I propose that the moral agents should be suspended or a legal course pursued. Usually, by treating gateway algorithms as moral agents they are expected to be accountable for the harm they cause to the end users. The major problem with understanding moral agency is that computer systems will fail the moral tuning test; this is because they lack a sense of meaning for information. The implication of a lack of information meaning implies that even if they do harm to users, they cannot be regarded as moral agencies.
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